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OUTLINE OF PRESENTATION EXTRACTS

A ISSUES: MEDIA CHALLENGES ARE DEMOCRACY CHALLENGES
A SOLUTION: HEALTHY EUROPEAN MEDIA SECTOR
A TRIGGERS: FAKE NEWS, ELECTIONS, MEDIA

A TOOLS: EU ‘TOP 10’ PRIORITY FOR 2019-2024

A"DEMOCRACY IN A DIGITAL WORLD: SOUND PLATFORMS AND INDEPENDENT MEDIA”
ACOMMISSIONER TO LEAD “DG DEMOCRACY”

A BACK-UPS AVAILABLE FROM founderoffice@euractiv.com & founder@euractiv.com

“WRITTEN NARRATIVE":

A MEPs and experts’ Open Letter to J.C. Juncker “Beyond fake news: Strategic options for media ahead of EU elections”
A Europe’s Media Lab: policy process and draft programme - June 2019

A Background on Media4EU research

A Call for comments & practical hints 5
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MEDIA MARRYING PLATFORMS FOR A BETTER DEMOCRACY:
A dream turns to divorce or settlement?

The beautiful, ;?izt%rggtt-
upcoming Journalism-
working-class driven

girl: social media
media

Source: ‘ll Gattopardo’, film by Luchino Visconti & novel by Tommaso di Lampedusa
FR: « Pour que tout reste pareil, il faut que tout change » Franglais: ‘plus ¢a change’

IT: “Se vogliamo che tutto rimanga com’e, bisogna che tutto cambi”



WELL KNOWN: MEDIA SHOULD CONNECT NATIONAL SPHERES

POLITICIANS ARE
READY!

CONCEPTS ARE
READY
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universes to one anothér
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and new media knouhis is abouttheir
collective future

Umberto Eco
VP Fran§immermanns
G. NBIF{1{Ay3 2Ly 0
barrier will blow the potential of Al
GARS 2LISy d¢
TechCrunch

FbicRehsorship, dilutdakenews, promote
quality contentg

TechCrunch

High-LevelExpert Group ordisinformation,
summaryquoted by CommissioneMarija
Gabrief

1. Vasco Pedro, 2015
2. RespPt and VPEuropearCommissionspeakingon 9a | @ 0 W {50 kd2¥0l yI Y BP#RFreedomBay®016.Link tovideohere

3. Commissionner Digital Singiarket & Media quotingCh. Leclercgt EURACTRbnferenceon mediastrategy; 15 October
+ Parliamentconferenceon fact checking 27 September2018


https://media4eu.blogactiv.eu/2017/05/15/timmermans-and-juncker-about-media-exchanges/

POLITICIANS

RECENT: MOMENTUM FOR EUROPEAN MEDIA LANDSCAPE
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EU sovereignty, fake

Open Letter(see backups)
to J.C. Junckezo-signedby
6 media experts& 6 MEPs
(from 4 groups: SGuillaumeB.

Javor M. LakkkegaargdsS.
Muresan H. Tripel] J.M.Cavada
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European Parliament

wRIK

deuropaischelndustrie-
Champions

(Ministers PAltmaierand B. Le

Maire, Spieqgel, Feb. 12019

news and platform 18 Member Statesask Treatyof Aachen
regulation for Industrial Policy foreseesmedia
(27 mediaMarch 4" 2019 (18 Dec 2018) initiatives...
Co T - The @ity HOUSE OF
,‘-!:B,.! l\l [l|]lﬂ£ Economist H H LORDS

«[ Q) yeuwdphdenne

doit défendre la

viabilité économique

desmédias»

(Open Letteby J.MCavadaP.
Lamy E.Widegren C.Leclercy

dThedeterminators 4 Strategic
Europe takes on
the tech giants

Sovereignty

(Why big tech should fear
Europe, Marcl239 2019

Recommendations for a
European Media

(G KlossaReportto VPANsIp

édigital gangstersin
the online world
(Repor)

da sustainable future

for journalisme

(Reviewby Frances Cairncross)
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http://www.leparisien.fr/politique/pour-une-renaissance-europeenne-la-lettre-d-emmanuel-macron-aux-europeens-04-03-2019-8024766.php#xtor=AD-1481423553
http://www.leparisien.fr/politique/pour-une-renaissance-europeenne-la-lettre-d-emmanuel-macron-aux-europeens-04-03-2019-8024766.php#xtor=AD-1481423553
https://www.euractiv.com/section/digital/opinion/beyond-fake-news-strategic-options-ahead-of-eu-elections/
http://www.spiegel.de/wirtschaft/soziales/industriepolitik-peter-altmaier-will-mit-frankreich-gemeinsam-industrie-champions-a-1254087.html
https://www.economist.com/printedition/2019-03-23
https://publications.parliament.uk/pa/cm201719/cmselect/cmcumeds/1791/1791.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/778021/021119_THE_CAIRNCROSS_REVIEW_A_sustainable_future_for_journalism.pdf
https://ec.europa.eu/commission/sites/beta-political/files/gk_special_report-european_media_sovereignty.pdf
https://www.euractiv.com/section/economy-jobs/news/19-eu-countries-call-for-new-antitrust-rules-to-create-european-champions/
https://www.euractiv.com/section/future-eu/news/treaty-of-aachen-france-and-germany-have-to-show-responsibility/
https://www.lemonde.fr/idees/article/2019/03/25/l-union-europeenne-doit-defendre-la-viabilite-economique-des-medias_5441004_3232.html

DEMOCRACY & MEDIA: CHALLENGES A SOLUTIONS?

Structural issues: critical mass required
A Europearpublicspace®? AngleSaxordependencyd, cooperations& languagdech

A Nationalfragmentation,concentrationfearsA think ahead Europearchampions?

A Commsrhanne) nottackledaseconomicsectoryet A sectorstrategy/ industrialpolicy

Current mandate, simplified debrief: well intended, slow & soft

A DemagogyNationalismA platform co-regulation notjust selfregulation& slowlegislation
A Disinformationd takle mediaquality + medialiteracy, fact-checking trustindicators

A Digital Singlélarket wasnecessarynotsufficientA y S ¢ W {pgotity 2019-2D24

Main needs: urgent and long term economic thinking

A Revenue modatrisisA after ©, balanceecosystenplatforms/ ads& content / media

A Risingcostsof technology and innovatiord someR&D andskillssupportappropriate



STRATEGIC GOAL FOR ANY MEDIA’S FUTURE:
CRITICAL MASS, “CHAMPIONS” AND “INDUSTRIAL POLICY”

. (Selected examples but
Integrated  Media groups few cross-border yet)

Merge

Activities

Cooperate

Get content on

open market

[Automated content] Aletc



STRATEGY PILLAR A: REGULATION

HEALTHY MEDIA
& DEMOCRACY

FIGHTING DISINFORMATION
ON PLATFORMS WITH
CARROTS & STICKS!

VAN




STRATEGY PILLAR B: SUPPORTING THE MEDIA

RED HELP i "+ f)munmnuus?
TRAINING FEES| *+..* R

EVENTS
SPONSORS
FACT-CHECKING

FUNDING FOR QUALITY:

MEDIA NEED TO BALANCE
FALLING REVENUE
AND RISING COSTS




TRIGGER 1: FAKE NEWS

FIGHTING DISINFORMATION

&
ABUSES BY PLATFORMS ?

Since January 2018, Christophe Leclercq is one of the experts on the High-Level Expert Group (HLEG) on disinformation set up by the
Digital Commissioner Mariya Gabriel. Read here the Report of the HLEG on disinformation and the authors’ opinion pieces:
A “Avoid censorship, dilute fake with quality news” (platform self-regulation is not enough, the need to rebalance the ecosystem is
essential: top EU priority)
A “aAfter the copyright win, what strategy for Europe’s media sector?”
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https://ec.europa.eu/digital-single-market/en/news/final-report-high-level-expert-group-fake-news-and-online-disinformation
https://www.euractiv.com/section/media4eu/opinion/avoid-censorship-dilute-fake-with-quality-news/
https://www.euractiv.com/section/media4eu/opinion/after-the-copyright-win-what-strategy-for-europes-media-sector/

TRIGGER 2: EU ELECTIONS

EU ELECTIONS 2019:
NEW MEPs ASK FOR
PLATFORMS REGULATION

Read the Open Letter to President Juncker calling for a European strategy for the media sector 2019-2024:

A “Beyond fake news: Strategic options for media ahead of EU elections” co-signed by 6 MEPs and 6 media experts
(translated into FR,

A FR ( ( (



https://www.euractiv.com/section/digital/opinion/beyond-fake-news-strategic-options-ahead-of-eu-elections/
https://www.euractiv.fr/section/affaires-publiques/opinion/beyond-fake-news-strategic-options-ahead-of-eu-elections/?_ga=2.36761827.217734672.1553847176-849358394.1428918503

